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Historical sales development YEARS

|S BETTER
(in € millions)
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25
Sales development by quarter E{EA&S

IS BETTER
(in € millions)

FY 2013 ®FY 2014
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125
Market segments (1): FuII-year sales E’g‘%%%

IS BETTER
(in € millions)

FY 2013 mFY 2014
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Semiconductor Industry Analytics R&D Coating
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Market segments (2): Sales by quarter N
(in € millions)

Q4/2013 uQ1/2014 = Q2/2014 mQ3/2014 = Q4/2014
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Semiconductor Industry Analytics R&D Coating
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Market segments (3): Contributions to sales

(FY 2014 total: €406.6m)

» Lithography

* Metrology

« CVD

* Etching

« PVD

* lon implanters

General
applications

Electron beam
welding

Freeze drying

Vacuum
drying

Mass
spectrometers

Electron
microscopy

Surface / gas
analysis

Leak detection
Biotechnology
Life science

R&D

* Renewable
energy

* Nano
technology

» Particle
accelerators

* Space
simulations

refinement

Architectural
glass

Data storage

Display
coating (LED,
OLED)

Solar cells
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125
Products (1): Full-year sales T
(in € millions)
FY 2013 mFY 2014
125.3 124.7
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Components Pumps
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Products (2): Contributions to sales ['152,&?5_
(FY 2014 total: €406.6m) IS BETTER

’2%
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125
Products (3): Sales by quarter [ﬂ“ﬁ

IS BETTER
(in € millions)
Q4/2013 mwQ1/2014 m=Q2/2014 mQ3/2014 mQ4/2014
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Regions (1): Full-year sales NG
(in € millions)
FY 2013 mFY 2014
182.1  183.2
- 143.9
150 130.3
92.6

100 — 81.4
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Europe Asia The Americas
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Regions (2): Contributions to sales

(FY 2014 total: €406.6m)

® Sales and Service
O Production

® Distributors

PFEIFFER

Ul

VACUUM

‘ YEARS
NOTHING

®
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e
° ®
e °

IS BETTER
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THING
ISOBETTER

2014 Figures
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Key profitability figures — FY 2014 [EARS

FY 2014 FY 2013 A
margin margin
Sales 406.6 408.7 -0.5%
Gross profit 143.4  35.3% | 149.4 36.5% -4.0%
EBIT 447 11.0% | 50.5 12.4% -11.4%
EBT 44.3 10.9%| 50.0 12.2% -11.4%
Net income 324 8.0%| 34.8 85% -6.9%
EPS (in €) 3.29 3.53 -6.9%
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. 125
Dividend and payout VE&.E‘N%

IS BETTER
(** Proposal for FY 2014 subject to approval at the AGM)

m Dividend per share (in €) = Payout ratio*

81%**
75% 75% 75% 6% 75% 75% 749, 75%

335 3.45
3.15 3.15

ok 52%
250 2.65 2.65

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

*Paid out portion of net profit attributed to shareholders
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Balance sheet: Selected items ‘EE““S
(in € millions)

Dec. 31, 2014 Dec. 31, 2013
Balance sheet total 429.1 430.5
Intangibles 77.9 81.4
Equity ratio 65.2% 64.1%
Net working capital 98.4 100.7
Net cash position 70.3 53.6
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125|
Order development by quarter | e |

| e BETTER |
(in € millions) e

Q4/2013 | Q1/2014 | Q2/2014 | Q3/2014 | Q4/2014

Order intake 88.5 100.7 095.2 99.3 109.7
Book-to-bill ratio 0.81 1.02 0.96 1.01 1.00
Order backlog at 61.1 63.1 58.8 59.8 59.3

end of period
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THING
ISOBETTER

2015 Outlook
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122
Outlook for FY 2015 o

THING
|I\éOBETTEF(

Based upon

« order intake of around € 80 million in the first two months

 the knowledge of our customers’ planned projects

* the continuing strong demand from the analytics industry
we expect the following for the current fiscal year:
« noticeably higher sales compared to FY 2014

« noticeably better EBIT and an improved EBIT margin versus the
previous yeatr.
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Y
NOTHING
iS BETTER

GAP 2017
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GaP
The GaP 2017 program

2017

= A program for securing growth
and profitability

= By the end of 2017

GaP

= All business areas will make
contributions

= A multitude (>100) of
Individual measures has been
defined and will gradually be
Introduced and implemented

2017

© Pfeiffer Vacuum -« Financial Press and Analyst Conference ¢ Frankfurt, Germany « March 26, 2015 H 20



PFEIFFER E VACUUM

GaP

2017

A differtiated strategy for each market

: « R&D »High
ngh | « Analytics performance*
performance
- = === |ndustry Functionality
Price,  Semiconductor  Price,
f « Coating performance,
periormance reliability
Just \

price

//
//
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GaP

The “V-strategy”

2017

Sales

Supply chain

Product portfolio

Struktural issues

Company leadership
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THING
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Product innovations 2015

Turbopumps & measurement device

New small turbopumps for Analytics and R&D NEST (XA EmE ) ]
PKR gauges New HiPace 2600 and HiPace 2800
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New DC-powered rotary vane pumps ACP - new generation

Permanent Magnet (PM) motor conce

AMI 120 — Leak detector for pharceutical
packaging

New motor concept: <2.3 kW and 3-10 kW
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Contact details & safe harbor statement

Pfeiffer Vacuum Technology AG
Eerik K.D. Budarz

Investor Relations

T +49 6441 802 1346
Eerik.Budarz@pfeiffer-vacuum.de
www.pfeiffer-vacuum.com

This presentation may include predictions, estimates or other information that might be considered forward-looking. While these
forward-looking statements represent our current judgment on what the future holds, they are subject to risks and uncertainties that
could cause actual results to differ materially. You are cautioned not to place undue reliance on these forward-looking statements,
which reflect our opinions only as of the date of this presentation. Please keep in mind that we are not obligating ourselves to revise or
publicly release the results of any revision to these forward-looking statements in light of new information or future events.




